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UNITED  STATES  DEPiBTMEl^T  OE  AGRICULTURE  |  RECEIVED 

U.SAgricultural  Marketing  Service  !    ^  SEP  3.  7  1941  ^ 


COl'TIFJOUS  EACTOEY  lilSPECTIOlT  EICPBRIMKIT  AlTD  LA3ELIITG  OF  cpfe-^i^enartmsnt  of  Agricuture 
IRUITS  AITD  YEGETA3LES  II-T  TERl^'IS  OE  U.  S.  STAI'TDARDS 


■Many  questions  are  received  'bj''  individugJ-S  a^ctively  participating  in 
a"  studj^  of  consumer  a.cceptance  of  U.  S.  grade  labeled  canned  fruits  and 
vegeta'Dles.    An  attempt  has  been  made  to  ansv/er  "bri-efly  the  more  important 
of  these  questions. 

1.  Ifny  is  this  stud;^  of  consumer  reaction  to  U.-S.  grade  laoeled  canned 
foods  "being  made? 

This  studj^  has  been  undertaicen:. 

To  ascertain  v/hether  consumers  prefer  canned  products  conventiop.allj'' 
la'oeled  with  hrand  names  aiid  information  necessarily  carried  on  lahels 
.  .  '     as-  required  hy  lav/  or  if,,  in  addition,  the;''  desire  more  specific  in- 
formation as  to  the  grade  of  the  product. 
■  To  ascertain  consumer  rea-ction  to  continuous  inspection  by  the 

Agricultural  Marketing  Service  in  canning  plants, 

2.  Irfna.t  is  meant  hy  "continuous  factory  inspection"  hy  the  Agricultural 
Marketing  Service  of  the  United  States' Department  of  Agriculture? 

"Continuous  factory  inspection"  signifies  that  qualified  Eedera.1 
inspectors  of  the  Agricultural  Marketing  Service  of  the  United  States 
Dopaxtmcnt  of  Agriculture  arc  present  in  the  canning  plant  a-t  all 
times  it  is  in  operation,  observing  the  preparation  and  packing  of 
the  canned  food  products. 

3.  Hov;  did  the  continuous.  fa,ctory  inspection  ejrpcriraent  come  aJbout? 

It  v/as  suggested  "by  cannors  a,nd  consumers. 

4.  Hov;  may    consumers  idontifj^  the  foods  packed  in  plants  under  continuous 
ins-ocction? 


These  foods  may  be  labeled  in  terms  of  U.  S.  grades,,  such  as  U.  S. 
G-rade  A,  U.  S.  Grade  B,  and  U.  S.  G-rado  C,  and  may  beaJ"  on  the  labels 
the  legend  "Packed  Under  tho  Continuous  Inspection  of  the  Agricultura.l 
Marketing  Service,  U.  S.  Department  of  Agricultur.e." 

5.  lifhcn  was  the  present  continuous  fa.ctory  inspection  experiment  begun  in 
plazLts  canning  fruits  and  vegetables? 

Continuous  faxtory  inspection  was  conducted  in  one  plant  during  the 
canning  season  of  1939.    In  1940,  continuous  inspection  was  introduced 
in  five  other  plants.    Several  additional  concerns  have  requested 
the  service,  for  the  1941  canning  season. 


6.  IVhy  is  the  continuous  factory  inspection  service  spoken  of  as  an  "experi~ 
ment"? 

The  Agricultural  Marketing  Service  v;ishes  to  determine  consumer  ajid 
industry  reaction  to  products  packed  under  the  continuous  inspection 
prograjn.    The  Agricultural  Marketing  Service  is  constantly  seeking 
v/ays  to  assist  in  more  satisfactorily  marketing  agricultural,  products 
for  the  "benefit  of  cons^omers  and  OToducers.     If  a  more  v'holesome 
regard  for  canned  products  on  the  part  of  the  consumer  is  awakened 
"by  reason  of  such  inspection,  it  is  hoped  a  wider  market  will  develop 
for  canning  crops.    Hence,  the  Service  is  merely  e^cperimenting  in  a 
nev;  field. 

7.  V/hy  is  the  service  "being  rendered  only  in  a  few  plants? 

Because  of  its  experimental  nature.    Plants  thus  operating  have  "been 
carefully  selected,  due  consideration  "being  given  to  the  physical 
plant  properties,  excellence  of  plant  equipment,  the  plant's  location 
v;ith  reference  to  proximity  to  canning  crops,  and  the  v/illingness  of 
the  personnel  "to  cooperate  v.dth  the  Service  in  improving  their  products. 
The  Agricultural  Marketing  Service  feels  it  can  ascertain  the  value 
of  such  service  "by  operating  in  "but  a  fev7  plants  carefully  chosen  in 
various  parts  of  the  United  States  and  packing  a  varied  line  of  products 

8.  Are  there  other  points  in  relation  to  continuous  factory  inspection  on 
which  the  Service,  as        administrative  agcncj^,  desires  information? 

Yes.    Many.    Among  them  axe  (l)  cost  of  continuous  factory  inspection, 
(2)  how  personnel  cazi  "be  trained  "best  for  such  v;ork,  (3)  \\rhat  tj'pe  of 
personnel  is  most  suita'ble  for  such  v/ork,  (4-)  additional  authentic 
information  relative  to  proper  comm-erciol  packing  procedures,  to 
enahle  the  Service  to  improve  existing  Government  standards  for 
canned  products, 

9.  Will  continuous  factory  inspection  "be  esta'blished  on  a  permrjient  "basis? 

If  it  is  foujad  to  "be  of  demonstrated  value  to  the  industry  and  to 
the  consumer,  it  may  "be, 

1  0,  lilha.t  requirements  have  heen  mot  "by  plants  pajrticipating  in  the  experiment? 

The  plajits  ha-ve  heen  thoroughly  inspected  to  make  sure  tha,t  the 
sanitary  conditions  meet  the  rigid  requirements  of  the  Service. 
These  requirements  have  to  do  with  sajiitation  in  the  plant,  adequate 
provisions  for  personal  cleanliness  of  omploj^ccs  handling  food, 
aJid  proper  o'bsorvancc  of  housekeeping  policies. 

1  1.  Are  inspectors  on  duty  at  all  times  in  plants  operating  under  continuous 
inspection? 

Inspectors  must  "be  in  the  plant  v/heneve-r  the  plant  is  in  operation. 
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12.  Are  these  GovernTnont  iiaspectors  eraploycd  -ondcr  Civil  Service  regulations? 

Yes. 

13.  Viflll  the  Agricultural  Marketing  Service  grpjit  continuous  inspection 
service  to  ,any  plant  requesting  it? 

No.     The  continuous  inspection  ser%'ic:^  is  rT.  crpcriment  p.t  this  time, 

14.  What  plfijits  novf   fitava  '  continuous  factors^  inspection  "by  the  Agricultural 
Marketing  Service  and  vhat  connodities  do  they  pack? 

Plants  operating  iinder  the  continuous  factory  inspection  "by  the 
Agricultural  Marketing  Service  and  the  commodities  packed  hy  each 
ploiit  are: 

Schuckl  &  Compsaiy,  Inc.,  Sunnjrvale,  Californip..  - 

Apricots,  RoypJ  Annecherries,  freestone  and  clingstone  peaches, 
S.-^jrtlett  pears,  fruits  for  salad,  fruit  cocktail,  and  tomatoes. 

United  States  Products  Corp.,  Ltd.,  San  Jose,  California. 

Apricots,  Royal  Anne  cherries,  fr-oestone  and  clingstone  peaches, 
Bartlett  pears,  fruits  for  salad,  fruit  cocktail,  and  tomatoes. 

Cherry  Growers,  Inc.,  Traverse  City,  Michigan. 

Red  sour  -pitted  cherries. 
Curtice  Brothers  Co.,  Rochester,  Kev/  York  (Mt.  Morris,  II. Y.,  plant). 

Cream-stj^le  and  vrhole-grain  corn  and  succotash. 
Plorida  Pruit  Canners,  Inc.,  Prostproof,  Plorida. 

Grapefruit  segments  and  grapefruit  juice. 
Wegner  Canning  Corporation,  Sustis,  Plorida. 

Grapefruit  segments  an.d  grapefruit  juice. 

15.  ^^ho  pays  the  expenses  of  continuous  factor;^  inspection? 

Each  cooperating  canner  pays  a  fee  sufficient  to  cover  the  salaries 
of  the  inspectors  plus  15fo  for  the  overhead  expenses  of  the  service. 
Pees  are  paid  into  the  United  States  Treasury. 

16.  Will  the  prices  of  foods  canned  in  factories  under  continuous  inspection 
of  the  Agricultural  Marketing  Service  he  increased  as  a  result  of  this 
service? 


Prices  currently  quoted  on  these  canned  foods  arc  in  line  with  prices 
quoted  on  canned  foods  of  corresponding  qualitj^  packed  in  plants  with- 
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out  this  service.     Conclusive  data  arc  not  ;"et  available,  "but  there 
are  indications  that  continuous  factorv  inspection  may  result  in 
reducing  other  expenses  suf xicicntlj'-  to  cover  the  cost  of  the  service. 
In  any  event,  it  is  helieved  that  the  cost  to  the  canner  v/ill  range 
from  two  to  fo^or  ten  thousandths  of  a,  cent  per  Cr?ii  of  the  size  sold 
to  consumers. 

17.  VTho  develops  the  standpjrds  for  the  different  G-overninent  grades  for 
canned  fruits  and  vogetahlcs. 

Standards  are  developed  hv  the  Agricultural  Marketing  Service.  Pro- 
posed tentative  standards  are  approved  only  after  they,  have  'been 
submitted  for  considera.tion  to  the  industry  and  others  interested. 

18.  What  are  the  genera.l  requirements  of  U,  S,  G-rade  A  canned  fruits  or 
vegetaDles? 

U,  S.  Grade  A  are  fine  quality  caiined  fruits  ond  vegetables,  care- 
fully selected  as  to  size,  color,  degree  of  maturitj^,  and  frc:^l&m 
from  hlemishes.    The  fruits  arc  meaty,  highly  colored,  md  ripe. 
They  axe  almost  aZvays  packed  in  sirup,  which  may  he  extra-heavy 
(very  sweet),  heavy  (sweet),  light  (somev:hat  sv/eet),  or  water 
"slightly  svreetened.    For  certa,in  purposes  the  fruit  may  he  packed 
in  imter.    U.  S.  &ra,de  .A  cc^nned  vegetr:"bles  are  very  tender  and 
succulent, 

19.  V/ha.t  axe  the  general  requirements  of  U.  'S.  G-rade  B  canned  fruits  or 
vegetables? 

The  products  in  U.  S.  Grade  E  ere  of  very  good  qualitj^-,  though  not 
quite  so  well  selected  as  to  color,   size,  and  maturity  as  U.  S. 
Grade  A  products.    Grade  B  canned  fruits  oro  well-developed  and 
v;cll-colored,  and  pxe  packed  in  sirup  or  water  a.s  described  for 
U.  S,  Grade  A,    U.  S.  Grade  B  canned  vegetables  are  not  quite  so 
succulent  and  tender  a.s  those  used  for  U.  S,  Grade  A. 

20.  V/hat  pj-e  the  general  requirements  of  U.  S,  Gra.de  C  canned  fruits  or 
vegetaJbles? 

Products  in  U.  S.  Grade  C  axe  of  good  quality  but  axe  not  so  uniform 
in  color,   size,  and  maturity  as  U.  S.  Grade  B  products.    U.  S,  Grade 
C  canned  fruit  may  not  be  so  highly  colored,  or  so  carefully  selected 
as  to  size  nnd  symmetry,  and  though  mature  may  vary  somev/hat  in 
ripeness.    The  fruit  may  be  packed  in  sirup  or  iira>,ter.    U.  S,  Grade  .Q 
vegetables  in  some  ca,ses  may  have  more  food  value  than  either  U.  S. 
Grade  A  or  B  as  they  usually  axe  more  mature  than  the  products  in 
the  higher  grades. 


21.  Are  any  canned  foods  which  are  belov/  U.  S.  Grade  C  in  quality  found  in 
retail  stores? 

Yes.     Some  canned  foods  fail  to  meet  the  requirements  of  TJ.  S.  Grade  C 
but  are  vrholesome,  nutritious,  and  acceptable  in  flavor.     If  a  canned 
food,  for  which  a  minim-um  standard  of  quality  has  been  promulgated  under 
the  Federal  Food,  Drug,  and  Cosmetic  Act,  falls  below  this  standard,  the 
label  on  the  container  must  indicate  in  what  way  the  food  fails  to  meet 
the  minimura  standard  of  quality. 

22.  Are  all  canned  fruits  and  vegetables,  "ivhich  meet  the  requirements  of 
U,  S.  Grade  A,  B,  or  C,  as  established  by  the  Agricultural  Marketing 
Service,   good  foods? 


Yes,  they  are  all  wholesome,  nutritious  foods. 


23.  For  what  carmed  fruits  and  vegetables  have  grades  been  developed  by  the 
Agricultural  Marketing  Service? 

# 

Commodity  Grades        Comi;iodity  Grades 


Apples  

—  A 

Apple  juice  

— -  A 

Apple  sauce  

—  A 

—  A 

B 

Asparagus  ■  — 

 A 

Beans,  dry  ■  

—  A 

— -  A 

3 

—  A 

B 

 A 

—  -  A 

3 

Carrots  

—  A 

Cherries,   red  sour  pitted-- 

—  A 

Com,  cream- style-  

 A 

3 

Com,  whole-grain  

B 

Figs,  Kadota  

—  A 

3 

Fruit  cocktail  

 A 

—I 

Grapefruit  

— -  A 

B 

Grapefruit  juice  

-—  A 

C        Okra  A  C 

C        Olives,  ripe  -■  ABC 

C        Peaches,  freestone  ABC 

C        Peaches,  yellow  clingstone —  ABC 

C        Pears  ABC 

C        Peas  _  — —  ABC 

C        Peas,  black-eye  A  C 

C        Pimientos-  A  C 

C        Plinris  ABC 

C        Potatoes,   si;veet-  ■  A  C 

C        Pumpkin  A  C 

C        Raspberrie  s,"rod —  ABC 

C        Sauerkraut--  A  C 

C        Spinach—-  a  C 

G        Succotash  ■-  ABC 

Tomatoes  ABC 

Tomato  catchup  A  C 

Tomato  juice   —  - —  A  C 

C        Tomato  pulp  '\  C 


